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ABSTRACT

Public relations is a potent strategy for the survival of any

organization. It is not a gift: it is a profession an.d discipline that

demand hard work from its practitioner in order to succeed. Any
, , "-

organization that uses p~~lic relations as a fire-fighting tool will

~n into bi~crisis. This is because it is reasonable for an

~iganizatid~ to inform and deliberate with public relations
! i ! :

personnel 6fan organization before a retrenchment ex~rcise is
I

carried out. But it is wrong to carry out retrenchment exercise

without consultation and then ask the person to go and address the

press after the exercise has been carried out.

However the dynamic nature ofman and the society in which

avarice, corruption, greed and the love for materialism is the order,

have caused public relations practice, especially at organization, to
I

assume a business statue. Public'relations profession is a

microcosm ofa larger society.

It is this modem concept ofpublic relations practice, just like
!

any other business, that makes it imperative for public relations

practitioners to establish themselves and their public especially

client and employees.

, It is ~sumed that public relations practitioners should apply

~trat~gic planning in their practice(s). The question remains "how
1

1
/ 11. hi

y.tP: IS t IS done"?
I
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It is assumed that public relations practitioners should apply

strategic planning in their practice(s). The question remains "how

well is this done"?

The question above is what this research work is poised to

answer. The study is also a response to the death of indigenous

work in public relations. ~
, I

.i Th~ ~roject is therefore divided into ~ve chaPt~rs viz: chapter

lone is thd introductory aspect, chapter two IS the review of relevant
I ! :

: literatures; chapter three is devoted to strategic planning process:I _

chapter four examines public relations in perspectives and chapter

five is summary, conclusion, recommendations and suggestion for

further studies.
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